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NOTE : Answer ALL Questions.

PART-I

15 Swastik Ayurved Pharma Limited is one of the largest producers of Herbal and Ayurvedic
products in India. To expand its market share, Swastik regularly advertised the claimed benefits
of its products. These advertisements promoted the products as having medicinal properties
and the ability to cure ailments without side effects. However, the advertisements lacked any
scientific evidence to support such claims. Relying upon these advertisements, Rajeev, a consumer.

purchased the products-.i'.The products, however, turned out to be ineffective and did not
match the claims made in the advertisements.

Rajeev, the complainant, lodged a complaint with the Secretary, Ministry of Health, Government
of India, alleging that the 'advqﬂi’scmcnts released by the company were misleading, false,
and deceptive, intended to misguide the general public, and in violation of the Consumer
Protection Act, 2019, which mandates that advertisements must be truthful and not misleading.

Further, the Advertising Standards Council of India (ASCI) also found the advertisements
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(i)  Under what circumstances can the Central

(iii)  State the objectives of the National Committee on Trade Facilitation (NCTF). How

does the National Trade Facilitation Action Plan aim to achieve these objectives under

the Foreign Trade Policy, 2023 2
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Universal Drugs and Pharma Ltd. challenged the decision before the Intellectual Property

Appellate Board (IPAB), but the IPAB upheld the Patent Controller’s decision.

The company then filed an appeal before the Supreme Court of India, raising the

following key legal issues :
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Therefore, the G.I. of Kancheepuram Sarees should be exclusive to the traditional
weavers, of the Kancheepuram region and the G.I. Act should be interpreted in a
way that protected the authenticity and tradition of the product. Any registration extending ‘
the use of G.I. beyond ttnfs- would .leadl to ;the exploitation of their craft. Union of

India, the respondent, argued that G.I. Act is intended to protect the geographical

origin of a product and does not restrict registration based on the type of producer.
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Attempt all parts of either Q. No. 6 or Q. No. 6A
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Explain, whether XYZ Ltd. can be restrained from using the name ‘UNIPLY” wigp

reference to a case law as per the Trade Marks Act, 1999 ?

(5 marks)
(@) A Pharmaceutical company develops a new drug with a specific chemical compound
“Carbon Dioxide’. The Company applied ‘Carbon Dioxide’ to register it as Trademark.

Whether this Trademark can be granted as per the Trade Marks, Act, I_':'9




